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Spring
mprovement

Get more bang for your buck with these spring home improvements

(STATEPOINT) The warmer
weather means it’s time to
start thinking about home im-
provement projects. Whether
you’re getting your home in
tip-top shape for your own
enjoyment, or getting it
ready to put on the market,
not all home improvement
projects are created equal
when it comes to return on
investment (ROI). Here are
top areas on which to focus:

Interiors

The kitchen is the heart
of the home and it’s one of
the best areas to renovate in
terms of ROI, according to
Remodeling magazine’s an-
nual Cost vs. Value Report,
which puts the price tag of
the average minor kitchen re-
model at $22,507, with 80.5
percent of the cost recouped
upon resale.

To give the kitchen an
updated appearance, replace
the flooring, countertops,
sink and faucet. A fresh coat
of paint in a trendy shade,
such as Living Coral, Pan-
tone’s Color of the Year, can
add a vibrant pop of color to
energize any kitchen. Not
looking to go that bold? Con-
sider an accent wall, or stick
to a classic palate of gray and

white in terms of cabinets
and countertops. White on
white is also a popular new
style for kitchens and bath-
rooms.

Other features home buy-
ers are paying close attention
to are laundry rooms and
such energy-saving elements
as Energy Star appliances
and windows, according
to the survey “What Home
Buyers Want in 2019 by
the National Association of
Home Builders.

Curb Appeal

The popularity of outdoor
projects remains strong and
it’s for a good reason. Ac-
cording to the Cost vs. Value
Report, the biggest bang for
your buck in 2019 will come
from replacing a garage door.
The report says the average
price is $3,611, and 97.5 per-
cent of it is recouped when
the house is sold.

Other outdoor projects
with high ROl include adding
manufactured stone veneer
to the exterior (94.9 percent),
adding a wood deck (75.6
percent) and replacing siding
(75.6 percent). Looking for a
simpler way to make an im-
pact? Sprucing up the land-
scape by planting flowers or

bushes or even just clearing
the yard of debris will make
a big statement.

No matter what updates
you end up making, it’s al-
ways a good idea to notify
your insurance agent. “Cer-
tain upgrades may change
the value of a house, so

homeowners need to make
sure they’re properly cov-
ered,” says Bob Buckel, vice
president of product manage-
ment, Erie Insurance. “There
are a few things to look for.
Ask your agent about guar-
anteed replacement cost pol-
icies that can cover the cost

to rebuild a home in today’s
dollars following a covered
loss.”

Some upgrades may also
make you eligible for dis-
counts, Buckel adds, espe-
cially if they make the home
more secure. “For example,
Erie Insurance offers certain

safety discounts such as for
installing smoke alarms or an
automatic sprinkler system.”

Now you have a checklist
of DIY projects to focus on
this spring. But before you
start, take a moment to as-
sess which ones are worth
your time and money.
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8 questlons to skbefore
going solar at home

(STATEPOINT) With a
growing number of home-
owners looking to save mon-
ey on power bills and help
the environment, rooftops
across America are taking on
a new look, as more homes
are dotted with solar panels.
But it’s important to ask the
right questions before install-
ing them on your home.

“While there are tremen-
dous benefits to solar en-
ergy, consumers should be
sure they are working with
a qualified provider, getting
a quality product that’s cus-
tomizable and right for their
home and situation,” says
Doug Robinson, CEO of
LGCY Power, a solar provid-
er. “There are great resources
out there such as SolarPro-
viders.org that will walk you
through the process of deter-
mining what solar is right for
you.”

To help make the right
decision, Robinson suggests
asking your energy consult-
ant the following questions:

e What are your creden-
tials? Learn whether you’re
working with a company
with expertise in the field
-- how long has it been in
business and how many so-
lar installations has the com-
pany performed to-date? You
should also do your research
about the company’s track
record in satisfying custom-
ers.

* Do you have a national
presence? Local operations
don’t necessarily have the re-
sources or partnerships with
solar panel manufacturers
to be successful long-term.
Sticking with national com-
panies can be a safer bet.

* What financing options
are available? One size does
not fit all so there should

Did
you
know?

One way to improve
curb appeal and set a
property apart from oth-
ers is to add decorative ef-
fects to walkways, patios
and driveways. Although
many homeowners turn to
materials such as pavers,
flagstone or brick for these
purposes, a versatile and
often cost-effective idea
is to rely on stamped con-
crete. Stamped concrete,
often called textured or
imprinted concrete, is
textured, patterned or em-
bossed to mimic the look
of other materials, nota-
bly brick, slate, flagstone,
stone, tile, and wood.
Stamped concrete can be
used on patios, sidewalks,
driveways, pool decks,
and even interior flooring.
The concrete is poured
and then patterned using
special tools. Installing
stamped concrete is best
left to concrete design
specialists with extensive
experience in this difficult
craft.

always be multiple options
when it comes to financ-
ing. In some cases, you can
even get solar systems for
free. The key is researching
options to find what’s best
for you and your situation.
If there aren’t financing op-
tions, that is a sign that you
should walk away and find
another solar provider.

* How long will it take to
begin realizing savings on
my energy bill? It depends
on your market and the size
and type of system you get.
Some consumers see an im-
mediate savings and some
see more long-term savings.
On average people can save
about 30 percent on their en-
ergy bill. There are ways to
customize a system that will
accommodate the individual
needs of most consumers and
in some cases, you can even
get a solar system installed at
no cost to you.

* Are there tax incentives
available? Your energy con-
sultant can help you identify
what federal and state tax
incentives are available to
you. Taking advantage of tax
breaks can help make the up-
front cost of solar installation
more manageable.

* Which manufacturers do
you use? Ensure the equip-
ment manufacturer will be
around long enough to honor
its warranties. Find out what
brand of panels, inverter and
batteries you’ll receive and if
there are third-party reviews
or tests of them to verify
their quality.

* How does maintenance
work? Find out how often
your system requires mainte-
nance and if it is covered by
a warranty.

* What are the next steps?
What is the process from

signing the agreement to in-
stallation? How long does
this take?

To learn more about go-
ing solar at home, visit lgcy-
power.com or call 844-439-
2717.

Solar energy is not only
a smart move for the planet,
it’s a smart move for your
wallet, with the potential to
save your household consid-
erable money over the long
run. But making an informed
decision is crucial. Ask the
right questions for the great-
est benefits.

The choice of staying put or moving on

Many home improvement
television series showcase
people deciding whether to
improve upon their current
homes to make them into the
houses of their dreams or to
put “for sale” signs in their
lawns and move on to some-
thing new.

The question of whether
to move or stay put depends
on various factors. Such fac-
tors may include emotional
attachment to a home, the
current economic climate and
the cost of real estate. Cur-
rent data points to a greater
propensity for people to in-
vest and improve upon their
current properties rather than
trading up for something
new.

According to informa-
tion collected by John Burns
Real Estate Consulting, the
percentage of homeowners
moving up to their next home
is the lowest in 25 years.
Many are opting to make
starter homes permanent by
expanding them and repair-
ing homes for the long haul.

The National Association
of Realtors said that, between
1987 and 2008, home buy-
ers stayed in their homes an
average of six years before
selling. Since 2010, however,
NAR says the average ex-
pected length of time people
will stay in their homes be-
fore selling is now 15 years.

Part of what’s fueling this

permanency is that many
home buyers were able to ac-
quire rock-bottom mortgage
interest rates shortly after
the 2008 recession. As a re-
sult, they’re not inclined to
walk away from those rates,
even if doing so means get-
ting more house. Also, a low
inventory of available houses
has stymied repeat buying for
many people.

Those factors and others
have led many homeowners
to invest in renovations in-
stead. The experts at Bank-

rate say realistic budgeting
and comparing renovation
project costs against mort-
gages and interests rates
can further help individuals
decide whether to remain in
their current homes or move
out. Very often a smarter lay-
out and more efficient floor
plan can make meaningful
differences in spaces. Reno-
vations and redesigns can
make sense and often are
less expensive and disruptive
than moving.

Don't wait. Cool Cash is only available for a limited time,

YEARS OF COMFORT. YEARS OF SAVINGS. THE YEAR'S BEST OFFER.

There's never been a better time to upgrade to Carrier® quality and efficiency. For a limited time, you can claim
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Home updates thtp off

(STATEPOINT) Whether
you’re remodeling for a fresh
take on an old style or contem-
plating a new build, there are
choices you can make that will
definitely pay off, say experts.

To add value to your
project, consider these rec-
ommended tips from Stephen
Quick of Stephen Alexander
Homes, builder of the 2018
Coastal Virginia Magazine
Idea House.

Once an afterthought,
lighting takes center stage in
a home’s design. “Consider
your lighting needs at the start
of the project. Wait too long
and it can become expensive
to move or add lights,” advises
Quick.

When planning lighting
basics, think of the design as a
whole: choose your decorative
lighting fixtures at the same
time you choose recessed.
A large fixture throws a lot
of light, so keep adjacent re-
cessed lights to a minimum.

Dimming capabilities are a
must, and Quick recommends
using “smart” dimmers like
Hubbell’s iDevice to custom-
ize the dimming range. The
control offered by these dim-
mers means you can use larger

statement lighting pieces with
many bulbs to create amazing,
but not overwhelming, spaces.

Quick tends to use lighting
with a classic foundation, but
loves to play with the eclectic.
Adding a bold piece that is
“whimsical” in an unexpected
area offers a surprising focal
point, he says.

“We’ve relied on Progress
Lighting for twenty years,”
says Quick. “Especially in
the past few years, as they’ve
taken giant leaps in design.”

Stephen Alexander Homes
incorporate “lifestyle focus”
open floor plans as their signa-
ture look. Now, they are pio-
neering a new trend in home
culinary spaces. Pantries are
re-imagined to not only be
practical, but a spot to display
the homeowner’s hobbies and
interests. Think useful col-
lectibles like olive oils, wine
or beer. Lighting this room
properly is a must, as the
light needs to be functional,
yet have an added element of
drama to showcase the hobby.

Beyond mere dollars and
cents, make style choices
based on the manufacturer
rather than the component. As
a builder, Quick starts with

a “basket” of necessary ele-
ments, but it’s how they are
applied that ultimately makes
the design special.

Consider engaging an in-
terior designer. Even with a
smaller remodel budget, hiring
an expert who knows which
brands give you the most bang
for your buck is worth their
fee. You’re more likely to end
up with the look you want at a
price that is worth the invest-
ment.

Paint is one of the biggest
design tools at your disposal.
“A new coat of paint sets the
tone for everything. Choosing
the perfect colors can be hard,
but paint companies are on tar-
get with the latest trends with-
in the color spectrum, adding
colors that hit the mark to give
your spaces a fresh look,” says
Quick.

And if you don’t like the
color once it’s on the walls?
“Don’t be afraid to change
it. Paint is not expensive. It’s
more expensive to keep a look
you don’t like.”

For design ideas, visit pro-
gresslighting.com/styles.

When making home up-
dates, think of those projects
that will pay off the most.
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Why do painters wear white?

The sight of professional
painters decked out in white
overalls is a familiar one to
many people. Perhaps you’ve
pondered just why painters
wear white? The reasons be-
hind painters’ sartorial choices
is not easily verifiable, but it’s
fun to explore nonetheless.

The actual name for a
painting professionals ward-
robe is “painter’s whites.”
White canvas or denim pants,
white t-shirt, overalls, and a
white cap are often worn by
painters. The idea of wearing
white may date back to the
1700s, when there were not a
variety of house colors avail-
able. As a result, white was the
primary choice of paint at this
time. If white paint were to be
dripped on a white uniform,
it wouldn’t be readily noticed
before laundering.

Painters also used to mix
50 pounds of “white lead pow-
der” with a can of paint paste

to make about two gallons of
paint. The mixing process pro-
duced large amounts of white
dust. To hide the dust, the
painters wore white.

It is also believed that some
painters crafted clothing from
the white sails from ships.

Another theory behind
painters’ preference for white
work gear traces its origins to
19th century union painters.
Those in the union adopted the
all-white uniform to differenti-
ate themselves from non-union
painters. Sometimes a black
bow tie was added to complete
the professional presentation.

There are some practical
reasons for painters to wear
white. White clothing tends
to be cooler when working
outdoors or in sunny loca-
tions. Should painter’s whites
become dirty, they’re easily
bleachable without the color
fading. Also, white is a pris-
tine color that will present

the appearance of cleanliness.
Homeowners may readily in-
vite and trust a clean worker
into their homes to get the job
done.

Painters often find that
their business logo stands out
sharply against the white of a
uniform, which can be another
practical reason to don some
white overalls. White clothing
also can be less expensive to
replace.

Today, because there are
many other paint hues avail-
able, painter’s whites may
not be so pristine. But those
variously shaded specks and
splatters may be indicative of a
seasoned professional who has
put in many hours on the job.

Painters have long worn
white as their unofficial uni-
form. The theories as to why
vary, but the tradition is likely
here to stay.

Visit the Greenhouses at
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gardening needs for over 28 years!
Come see our extensive selection of
flowers, plants & barnyard friends!

Just what mom wants
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Largest retail selection in 4 counties!
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Kitchens are the most
popular rooms in many
homes. Even though The
U.S. Bureau of Labor Statis-
tics states the average person
spends just 68 minutes each
weekday consuming food,
and around 37 minutes pre-
paring meals, the kitchen is
not just a spot for food. It
also is a gathering place for
conversation, homework
and family time.

In recognition that so
much time is spent in this
heart of the home, many
people are embracing some
of the more popular trends
concerning kitchen layouts
to maximize the comfort and
efficiency of these rooms.

Communal zones

Unlike the days of yore
when the kitchen was utili-
tarian, today’s home floor
plans make kitchens a focal
point of a home. Food prepa-
ration also is no longer a sol-
itary task. Thanks to larger
kitchen footprints and mul-
tiple zones set up for meal
creation, a greater number
of people can hang out in
the kitchen and help with
meals. You’ll find multiple

Rethink your kitchen

sinks, large islands and more
counter space are key com-
ponents of modern kitchen
layouts.
Dining nooks

Kitchen designs are
bringing back banquette
seating in a cozy nook. This
design is a practical use of
space, and can fit in large
and small kitchens alike.
It also can give a kitchen a
high-end look, as built-in
banquettes can highlight a
bay window or seem cus-
tom-made for the space.
Banquette seating can fit a
number of people comfort-
ably and provides a sensible
and casual dining spot solu-
tion.

Family table

The trend experts at
Southern Living magazine
indicate that formal dining
and living rooms are now
used infrequently. As a re-
sult, kitchens have evolved
to accommodate meal prep
and dining. A large fam-
ily table in the center of the
room brings people into the
kitchen to get more involved
with food, according to San
Francisco designer David

layout

Kensington.
Counter culture

Taking a page out of a
favorite corner diner or bar,
kitchens are increasingly
outfitted with a large island
flanked by chic counter
stools, according to the de-
sign pros at Domino. Family
members can pull up a stool
and grab a quick snack. It’s
also a great place for friends
to engage in conversation
while a host or hostess pre-
pares cocktails and appetiz-
ers for an evening soirée.

Work zone

Many families like to
have an area of the kitchen
set up as a tech zone where
kids can do their homework
and even parents can do
some work, such as paying
bills. Setting aside an area
of counter space as a small
desk area can be a great idea.
Such areas also help parents
keep a watchful eye on chil-
dren while they’re surfing
the internet.

Kitchens are the hub of
the household, and mod-
ern design trends cater to a
growing need for a multipur-
pose space.
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Looking to replace that kitchen
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How to control crabgrass before it appears

Homeowners who enjoy tending to their
lawns know that grass is vulnerable to a host
of problems, many of which appear at a time
of year when lawn enthusiasts want to show-
case the fruits of their lawn-and-garden la-
bors.

Crabgrass is a common problem that ap-
pears in summer. According to Lowes, cra-
bgrass plants produce thousands of seeds
between midsummer and early fall. While
the first frosts of late-fall or early winter kill
the crabgrass plants, the seeds produced by
the plants remain dormant throughout winter
and then begin to grow as the ground temper-
ature warms up with the spring and summer
thaw. As a result, controlling germination,
which is the development of a plant from a
seed or spore after a period of dormancy, is
the key to preventing crabgrass from becom-
ing an unsightly blemish that can harm your
lawn in summer.

A proactive approach to crabgrass can
save homeowners the headaches of dealing
with this unwanted guest taking over their
grass. The following tips, courtesy of Lowes,
can help homeowners reduce the likelihood
of their lawns being overcome by crabgrass
as summer hits full swing.

* Recognize that routine lawn mainte-
nance may not be enough. Even lawns that
receive sufficient TLC can fall victim to
crabgrass. A proactive, crabgrass-specific
approach to lawn maintenance is the most
effective way to control the problem before
it pops up.

e Apply a pre-emergent herbicide. Pre-
emergent herbicides kill crabgrass seedlings
as they germinate. While these herbicides
are highly effective, they must be applied

at precisely the right time. The right time
to apply them depends on weather patterns.
For example, Lowes notes that homeowners
who live in regions that might have experi-
enced warmer than usual winters will prob-
ably need to apply the herbicides earlier than
usual. While the manufacturer instructions
should always be followed when applying
herbicides, it’s essential that homeowners
take weather patterns into consideration as
well.

* Wait until the ground temperature rises
above 60 F. Applying herbicides when the
ground temperature is below 60 F might
render the products ineffective. Gauging soil
temperature can be tricky, but Lowes advises
monitoring shrubs and trees on the property.
Once shrubs begin to bloom and trees bud,
herbicide can be applied.

¢ Wait when treating newly seeded lawns.
Pre-emergent herbicides might kill new
grass seedlings, so homeowners with newly
seeded lawns should wait until they have
mowed their lawns three times before apply-
ing a herbicide.

¢ Emphasize uniform application. If a
herbicide is not applied uniformly across the
lawn, crabgrass can establish itself and ulti-
mately spread to the rest of the lawn.

* Do not thatch or aerate after applying a
herbicide. Thatching or aerating a lawn after
applying a herbicide might break the prod-
uct’s chemical barrier, thereby rendering it
ineffective.

Crabgrass can quickly spread on an un-
treated lawn. A proactive approach that
prevents its growth can keep lawns looking
great through summer.
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Cutters Mower Repair
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total home backup
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POWER. OUR LIVES DEPEND ON IT.

From essentials like heating, cooling and lights, to daily necessities like
cooking, laundry and the kid's bath-time, our lives run on electricity.
Protect your home and family with a Generac automatic standby generator
and keep life going without disruption.

Friendly Reminders for Spring ...

Storms cause power outages. Don’t be caught
in the dark. Install a Total Home Backup
Generator

Look Up! Don't plant trees under power lines

« Trenching or digging? Make sure to call 811
before you dig.
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The art of buying
art for your home

Designing a home’s in-
terior can be fun. Whether
furnishing a first apartment
or a newly purchased family
home, many people feel that
the art they put on the walls
of their homes is an expres-
sion of their individuality,
and that a home isn’t truly
a home until its interior re-
flects their personalities.

Furnishing a home with
art can be intimidating, es-
pecially for people doing so
for the first time. But a few
tricks of the trade can help
men and women turn the
interiors of their homes into
spaces that reflect who they
are.

* Embrace your personal
taste. Don’t hesitate to deco-
rate your walls with art you
like. When buying furniture
for a home, it can make sense
to follow certain rules. For
example, parents of young
children might want to pur-
chase dark-colored furnish-
ings that can hide stains. But
no such rules should govern
your choices of artwork. Art
reflects the person who made
it, but it also reflects the per-
son who buys it, so buyers
should embrace their per-
sonal taste when furnishing
their homes with art.

e Shop around. Thanks
to the internet, billions of
pieces of art, from tapestries
to photographs to paintings,
are at your fingertips. Com-
parison shopping can be fun
and help novices discover
their personal tastes. It also
can be a great way to support
artists. For example, 90 per-

cent of all image royalties on
art purchased from YourArt-
Gallery.com goes directly to
the artist, ensuring much of
buyers’ money is going to-
ward supporting the people
responsible for the art they
plan to hang in their homes.
That can give people a great-
er sense of pride in their
home’s decor.

e Seek inspiration. If
you’re unfamiliar with art,
don’t hesitate to seek inspi-
ration. Art is everywhere,
from the hotels you stay in
while traveling to the bill-
boards you pass while driv-
ing to work to the local art
museum near your home. If
you’re uncertain of what you
like, make a concerted effort
to recognize the art you see
but may not stop to notice
each day. As you expose
yourself to more and more
art, you will gain a greater
knowledge of what you like
and dislike. Use that knowl-
edge to inform your deci-
sions when buying art for
your home.

* Switch things up. Your
entire home does not need
to follow a theme. If your
taste in art is eclectic, em-
brace that and have differ-
ent rooms throughout your
home reflect your different
tastes. This can give each
room its own unique feel and
make for a colorful home.

The art people hang in
their homes is a personal
choice, and the process of
finding that art can be fun
and eye-opening.

Did you know?

Investing in a home renovation project not only re-
quires money, but also time and patience. While contrac-
tors, architects and designers can estimate how long a
project may take, it is impossible to anticipate all of the
scenarios that can affect that estimated timeline. Informa-
tion from the real estate firm Keller Williams indicates
an average kitchen remodel involving installation of new
countertops, cabinets, appliances, and floors can take three
to six months. But if ductwork, plumbing or wiring must
be addressed, the job may take longer. A midline bathroom
remodel may take two to three months. Adding a room to
a house can take a month or two. The home improvement
resource Renovation Junkies offers similar estimates, with
the average home renovation taking between four and
eight months. Homeowners need to consider time when
planning their home projects.

TREE CITY
METAL SALES

*Metal Sales
*Pole Barns
*Garages
*Garage Doors

Crews Available
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Outdoor improvements that boost home value

Whether home improve-
ment projects are designed
to improve the interior or
exterior of a house, focusing
on renovations that make
the most financial sense can
benefit homeowners in the
long run. The right renova-
tions can be assets if and
when homeowners decide
to sell their homes.

So how does one get
started? First and foremost,
speak to a local real estate
agent who is knowledgea-
ble about trends in the com-
munity. While a swimming
pool may be something
coveted in one area, it may
impede sales in another. It
also helps to study general-
ized trends and data from
various home improvement
industry analysts to guide
upcoming projects.

The following outdoor
projects are just a few reno-
vations that tend to add val-
e.

* Fire pit: A fire pit is a
great place to gather most
months of the year. Bob
Vila and CBS news report
that a fire pit realizes a 78
percent return on invest-
ment, or ROI.

* Qutdoor kitchen: Many
buyers are looking to uti-
lize their yards as an exten-
sion of interior living areas.
Cooking, dining and even
watching TV outdoors is in-
creasingly popular. Outdoor
living areas can be custom
designed and built. In addi-
tion, prefabricated modular
units that require a much
smaller commitment of
time and money are avail-
able.

e Patio: Homeowners
who do not already have a
patio will find that adding
one can increase a home’s
value. Patios help a home
look neat, add useable
space and may help a home
to sell quickly. The experts
at Space Wise, a division
of Extra Space Storage, say
that refinishing, repairing
and building a new patio of-
fers strong ROL.

=

* Deck: Deck can be as
valuable as patios. A deck is
another outdoor space that
can be used for entertain-
ing, dining and more. Re-
modeling magazine’s 2018
“Cost vs. Value” report in-
dicates that an $11,000 deck
can add about $9,000 in re-
sale value to the home, re-
couping around 82 percent
of the project’s costs.

e Door update: Improve

curb appeal with a new,
high-end front door and
garage doors. If that’s too
expensive, a good clean-
ing and new coat of paint
can make an old door look
brand new. These easy fixes
can improve a home’s look
instantly.

* New landscaping: The
National Association of
Realtors says an outdoor
makeover that includes

well-thought out landscap-
ing can net 105 percent
ROI. Installing a walk-
way, adding stone plant-
ers, mulching, and planting
shrubs are ideas to consider.

Many different outdoor
projects can add value to a
home.

JaC SOH:S NURSERY, INC.

Garden Center

Landscape Supplies

Waterfalls & Water Gardens
Residential & Commerscial
Landscape Design & Installation
Computer Design & Photo Imaging
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Trees & Flowering
Shrubs p erfect for
Mothers Day! '
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burg, IN 47240

Phone: (812) 527-2975 ¢ Toll Free: (888) 596-9221
www.jacksonsnursery.com ¢ info@jacksonsnursery.com

Every herd has its lead bull.

Cut. Condition. Rake. Bale. Haul. The Mé does it all with the power of turbocharged diesel.
If there is one tractor that dominates the livestock business and gets the job done right,
this is it. Visit us today.

& Kubota,

Shape your world.

BROWN'S FARM IMPLEMENT, LLC

8563 STATE ROAD 129
VEVAY, INDIANA 47043
812-427-2960 or 812-427-2962

KubotaUSA.com

© Kubota Tractor Corporation 2019. This material is for descriptive purposes only. Kubota disclaims all representations and warranties, express or implied, or any liability from
the use of this material. For complete warranty, safety and product information, consult your local Kubota dealer. For the complete disclaimer, go to KubotaUSA.com/disclaimers

Steve Wagler
=3 50 W. 650 N, Greensburg
1 812-663-4863 Cell 812-525-

and see the posted disclaimer.
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How to help flowers withstand heat waves

Heat waves are an inevitable part of sum-
mer in many places across the globe. While
humans can escape indoors to air conditioned
rooms when heat waves hit full swing, flowers
planted around a property have no such lux-
ury, putting their survival in jeopardy when-
ever the mercury rises to especially steamy
heights.

Wilted flowers that have succumbed to the
summer sun are a sight many gardening en-
thusiasts can recognize. But there are ways to
keep flowers safe and vibrant during periods
of extreme heat.

* Water at the appropriate times of day. The
National Gardening Association notes that it’s
best to water in the early morning and evening
because less water will be lost to evaporation
during these times of day than during the af-
ternoon, when temperatures tend to be at their
hottest.

* Choose the right watering method. It’s
not just when but also how you water that
can affect flowers during summer heat waves.
Aboveground sprinklers might be great for
lawns, but the NGA notes that such sprinklers
can encourage the spread of disease on cer-
tain plants, including roses. Many gardening
professionals recommend soaker hoses when

watering flowers because they promote deep
watering that can help the plants withstand the
summer heat. If you must use an overheard
watering system, set the timer so plants are
watered in early in the morning or evening.

* Routinely check the soil moisture. Soil
moisture can help gardeners determine if their
flowers have enough water to withstand the
heat. The NGA advises gardeners to dig a 12-
inch deep wedge of soil from their gardens to
determine its moisture levels. If the top six
inches of the soil is dry, water. If that area
is still wet or moist, the plants have enough
moisture to withstand the heat. Check these
moisture levels more frequently during heat
waves than other times of year.

* Avoid overwatering. Novice gardeners
may be tempted to water more frequently
when they see wilted leaves on their flowers.
But wilted leaves are not necessarily indica-
tive of suffering plants. Plants release mois-
ture to protect themselves from excessive
heat, and that release of moisture can cause
leaves to wilt as the plants try to protect them-
selves by providing less surface area that can
be exposed to the sun. So long as soil moisture
levels are healthy, the flowers should be fine,
even if their leaves have wilted.

Small kitchen improvements that
maximize functionality

Many homeowners wish
for expansive kitchens. Mod-
ernized kitchens that include
sought after features and
showcase the latest trends go
a long way to improving the
overall value of a home.

As desirable as such
kitchens may be, some
homes simply don’t have
enough space for a center-
fold-worthy kitchen featur-
ing an island, wine refrig-
erator and walk-in pantry.
However, homeowners with
small kitchens can still im-
prove the form and function
of their existing spaces.

Reconfigure and revamp
cabinetry

Homeowners whose
kitchens are small often la-
ment their lack of storage.
Redesigning the layout of
cabinets, and possibly add-
ing some more cabinetry,
may take care of certain stor-
age issues. The experts at
Merit Kitchens suggest uti-
lizing corner space with Le-
Mans units, lazy susans and
other gadgets to make access
to these areas easier. Going
vertical with wall cabinets
that extend to the ceiling also
can add more storage, as can
roll-in work carts.

Work with the walls

Small kitchens require
clever usage of vertical
space. Vertical storage units,
hooks, shelving, and more
can move items out of draw-
ers and off of counters. Con-
sider an under-the-cabinet
toaster oven and microwave
to create more counter space.

Use scaled-down
appliances

Shop with size in mind
when looking at new appli-
ances if you have a small
kitchen. Compact versions
won’t take up as much
space as larger alternatives.
Homeowners should con-
sider the ultimate function

of the kitchen and then think
about which appliances will
serve them well. Homeown-
ers with small kitchens may
not need a large stand mixer
or an oversized commercial
stove.
Add some glass

The DIY Network recom-
mends incorporating glass
to improve the perception
of space in small kitchens.
Glass lets you see through
the objects, thereby enhanc-
ing the feeling of spacious-
ness or what designers call
“negative space.” Glass also

can be reflective, visually ex-
panding the space.
Embrace high-end
materials

It costs less to renovate
small spaces than bigger ar-
eas, so homeowners may be
able to afford high-end ma-
terials that really add person-
ality to a kitchen. Flooring,
counter materials and quality
fixtures can really set small
kitchens apart.
Small kitchens can be culi-
nary havens with the right
improvements to maximize
the space.

NOW A PROUD DEALER OF

THE WORLD’S
#1 SELLING

FARM
TRACTOR,

MAHINDRA.
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That's the sound of local business thriving. Providing quality products and services to friends and

neighbors and backed by a strong, community bank that knows how important the business next
door . FCN. Building Stronger Communities. One local business at a time. [ {]

Cl

fenbank.com 800-575-3262 e

PIIWEII EIIIIII'HEII'I'

Wr’r B

R
IMPI.YTHE BRAVE "

?ING BACKTO DUR COUNTRY'S MILLIONS OF HEROES

LI

BATESVILLE FARM & TRAGTOR

4899 E. MORRIS - SR A6 E. - BATESVILLE, IN - 812-934-5572
www.batesvillefarm.com

PATTERSON'S NURSERY, INC.

Hours: Tues. thru Sat. 9 am - 4 pm ¢ Closed Sun. & Mon.
812.689.0102 ¢ Visit us at www.pattersonsnursery.com

. Perennlals * Garden Art * Mature Trees
* Stone Pub Tables ¢ Stone Patio Tables
* Over 800 Container Trees in Stock

* Flowering Shrubs * Peat Moss
* Stone Benches ¢ Landscape Boulders
* Outdoor Fountains * Bird Baths
* Statuary * Steel Edging
* Check out our Hosta House
* Hanging Baskets

2940 S. Old Michigan Rd. Holton, IN 47023

Bulk Mulch & Stone:
(delivery available)

* Red Dye ¢ Black Dye ¢ Brown Dye * AA Hardwood
* Cypress * 5L Decorative Stone ¢ Brass Field * Sand
* Bulk Compost * Bulk Shredded Dry Topsoil

* Proven Winner Plants

VISIT OUR NEW

GIFT SHOP!

Featuring: Jim Waldo's Landscape &
Wildlife Photography, Exclusive Black Crow
Candles, Antiques, Professional
Pruners & Garden Tools & Glazed Pottery.
Shop in a quiet atmosphere
tucked back in the woods!

DESIGN/ INSTALL //MAINTAIN

From Versailles: Take 50 West to Michigan Rd., go south 3 miles. From Madison: Take 421 North to

Michigan Rd., go north 9 miles. From North Vernon: Take 50 East to Michigan Rd., go south 3 miles.

Committed to Growing




